

















State Fair of Texas Offers 
4% Twenty-Year Bonds 


REASONS AND SPECIFICATIONS 
OF THE BOND ISSUE 


The State Fair of Texas is indebted in various 
amounts and for various purposes to the extent of 
$146,565.98. 

Included in this amount is an unpaid balance of 
$90,000.00 of stadium bonds, the remainder of an 
original $300,000.00 issue. 

In order to pay off in full all existing indebtedness 
and to provide an adequate working capital of ap- 
proximately $30,000.00, it is proposed to sell $175,- 
000.00 worth of bonds in denominations of $100.00 
and multiples thereof. These bonds will mature in 
twenty years after date and will bear interest at the 
rate of 4 per cent per annum, payable semi-annually. 
They will be signed by and 





16,000,000 PEOPLE—19 YEARS 


issue, without additional charge, with each $100.00 
bond sold four shares of stock of the par value of 
$25.00 per share. The total new issue of stock will 
consist of 11,000 shares, thereby vesting in the pur- 
chasers of the bonds a dominating control of the 
management of the Fair through the selection of 
Directors. The new stock issued under this arrange- 
ment can be transferred during the life of the bond 
issue only when accompanied by a transfer of 
bonds in the proportion of four shares of stock with 
each $100.00 bond. 


FURTHER PROVISIONS 
As provisions precedent to the issuance of said 
bonds, it is contemplated there will be required: 
(1) That the existing contract between the State Fair 
of Texas, the City of Dal- 
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deposit with the Trustee an- 
nually a minimum sum of fifteen thousand 
($15,000.00) dollars. Out of this sum the interest on 
the bonds will be paid ($7,000.00 for the first year) 
and the sum remaining after the »ayment of interest 
will be available for the redemption or re-purchase 
of such bonds as may be offered for that purpose. 
In the event no bonds are available for redemption 
or re-purchase, the money will remain on deposit 
with the Trustee as a sinking fund. 

Based upon previous experience and with a fair 
expectation for the future, it is the conviction of the 
Directors and the management that the required 
minimum of $15,000.00 annually can easily be paid 
by the State Fair of Texas out of its annual operating 
profits, leaving an excess of profit to be added to the 
operating capital or to the sinking fund, whichever 
in the opinion of the Board from time to time may be 
desirable. 


STOCK 


At the present time there are outstanding approxi- 
mately 3500 shares of capital stock of the par value 
of $25.00 per share. It is part of this proposal to 


(2) That the by-laws of the State Fair be amended so 
as to increase the number of directors from the 
present nineteen to twenty-four and that imme- 
diately upon the sale of said bonds the purchas- 
ers thereof will be permitted to name the addi- 
tional five members of the Board. It will further 
be provided that the terms of all said twenty-four 
members shall expire as of the date of the an- 
nual meeting to be held in December, 1939, at 
which time an entirely new Board of twenty-four 
members will have been elected. The by-laws 
shall set up the machinery for such election 
which in effect shall provide for a written ballot 
by all stockholders and voting by proxy shall be 
entirely eliminated. The twenty-four directors 
thus elected will choose lots for one-, two- and 
three-year terms and thereafter eight directors 
shall be elected annually. 


\ 
SUBSCRIPTIONS 

Subscriptions are payable in cash or in twelve 
equal monthly installments from date of signature, 
without interest, and will not become effective until 
the full amount of $175,000.00 has been subscribed. 


For Subscription Blank or Further Information 
Call or Write to 


STATE FAIR OF TEXAS, DALLAS 
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Between America’s two important 
1939 world spectacles there’s a ‘third 
exposition . . . an exhibition of mod- 
ern hotel operations. It’s Affiliated 
National Hotels daily display of every 
contribution to better hotel service and 
comfort with natural friendliness as an 
individual “National” disiinction. 
Now when you plan your trip to 
either the Golden Gate Exposition or 
the New York World’s Fair be sure to 
travel a fair route—travel via the 
Affiliated National Hotel route and see 
a modern tribute to the hotel industry. 


AL 
THOMAS JEFFERSON Birmingham 
I 


HOTEL FAUST Rockford 
LOUISIANA 
JUNG HOTEL 


HOTEL DESOTO 
MISSISSIPPI 
HOTEL RIVIERA 
HOTEL LAMAR 
NEBRASKA 
HOTEL PAXTON 


HOTEL CLOVIS 
OKLAHO: 
OKLAHOMA BIIMORE ™ \lahkome City 


HOTEL HUBER . Muskogee 
HOTEL BELMONT 


New Orleans 
New Orleans 


HOTEL ALDRIDGE 


HOTEL SOUTHERN . 

HOTEL LAGUNA . 

HOTEL CORTEZ :. 

HOTEL TEXAS .... Fo: 

HOTEL BUCCANEER .. +++ «Galveston 

HOTEL JEAN LAFITTE Galveston 

CORONADO COURTS Galveston 
Galveston 
Galveston 


NATIONAL 
HOTELS 
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FACTS 


form the foundation for good 
advertising. 


DEAS 


add the persuasive power which 
makes good advertising pay 
dividends. 

You provide the facts and we’ll 
supply the ideas! 


-2913 


is our number. Call us for 


action! 


Calder & Campbell 


Advertising and 
Commercial Art 
LINZ BUILDING... DALLAS 











ONE-WAY 


Our 35 years of success is doing 
our work the best way. There 
is one way for better rug 


service. 


Eighty rugs are renewed daily 
by this latest rug machinery . 


Call us from office or home. 


IDEAL LAUNDRY 
& CLEANING CO. 


3616 Ross Phone 3-214] 




















PORTRAITS 
OF A CITY 


EAst SIDE, West side, all 
around the town, our cameras 
have recorded the beauty of 
Dallas. Photographs of fine 
homes, parks and buildings—a 
few of which are shown—are 
available for your use from our 
stock service files. Special pic- 
tures can be made to your 


individual order. 


WE ALSO offer a photo- 
graphic service complete in all 
phases, including advertising 
and editorial illustrations, studio 


and home portraiture. 


To see other samples of 
our work visit our studios 
at 2007 Bryan or call 
7-3043. 


“aude PARKER: 
coll CRIFFITH 
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TEXAS . 


outhwest Vacationland 


rr 


| EXAS again this year 
4 beckons to the vacation- 
ist as the only state that offers 
ry type of summer recrea- 
1 and all that the sightseer 

co ld ask. 7 


Ranches, seaports and fish- 
ing grounds, mountains, 
plains and timberlands are 
sites of the playgrounds of 
Texas. For the socially in- 
clined vacationist, there are 
many “glamour spots,” where 
night life is gay and carefree 
as life on the range. In fact, 
the Lone Star State boasts 
infinite variety in its resorts, 
just as it does in its agricul- 
ture and industry. 

Travel agency reports to 
date indicate:that more. Tex- 
ans than ever.:before splan: to 
spend their vacations within 
the bounds of their state. This 
movement undoubtedly will 
swell to a new record the 
number of tourists who use the highways 
of the state in 1939. 


‘hese millions will fish and hunt. They 
will visit small towns and large cities. 
Their automobiles will glide millions of 
miles over fine paved highways, or seek 

the more placid spots off the main 


x the lovers of the sea, the Texas 
t of the Gulf of Mexico, nationally 
gnized. as one of the outstanding areas 
ching sport, extends from the mouth 
he Sabine River to the Rio Grande. 
To this coast will come fishermen in 
search of the thrill of the fight in a giant 
tarpon, boating enthusiasts, swimmers 
ani sun lovers, and seekers of the more 


Scuthwest Business « 


social amusements. 


But water sports of Texas are not con- 
fined to the Gulf Coast regions. Great 
and small fresh water lakes in all parts 
of the state are open for recreation. 


East Texas’ famed Caddo Lake, home 
of the fighting bass, fine perch, luscious 
buffalo, catfish and even alligators, is one 
of the quieter, more picturesque resorts. 
This huge lake, extending into both 
Louisiana and Texas, is surrounded by a 
bit of the Old South of pre-Civil War 


atmosphere. 


Other inland water resorts include the 
Fort Worth-Dallas area with its Lake 
Dallas, White Rock, Eagle Mountain, 
Lake Bridgeport, Lake Worth and other 
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bodies. All these lakes are well 
stocked with the native vari- 
eties of fish, and are noted for 
their sailing and powerboat 
facilities. 

Lake Medina, near San An- 
tonio, long has been the goal 
of fishermen and boating fans. 
Also in the San Antonio re- 
gion is Kerrville, with its fine 
Guadalupe River fishing, its 
swimming, and other sports 
in a high, cool climate. 

Southwest and west of San 
Antonio lies an area of hill 
country streams and rivers 
which annually attract many 
vacationists to their quiet 
reaches. Incidentally, it is in- 
teresting to both fishermen 
and politicians that, while 
President Roosevelt preferred 
to enjoy his fishing along the 
Texas coast last year, Vice- 
President John Nance Garner 
of Uvalde steadfastly con- 

t‘nues his long custom of spending his 
vacations fishing near his home town. 


To climax a review of the varieties of 
fishing offered in Texas, one need only to 
move as far west as the Davis Mountain 
range, where swift cold streams yield deli- 
cious trout during their rush toward the 
Gulf of Mexico. 


The Davis Mountains’ popularity for 
vacationists is developing by leaps and 
bounds as each year more thousands of 
Texans and outsiders, too, find out the 
abundance of pleasures offered there. 


In that picturesque mountain country, 
little more than one day’s drive from the 
sea coast or from any of the state’s largest 

(Continued On Page 10) 

















The Little Theatre 
of Dallas: 


CIVIC ASSET 


By BESA SHORT 


T IS high time for the Little Theatre 
of Dallas to take a good, long look in 
the mirror to see its countless grand ac- 
complishments instead of viewing only its 
mistakes. There is no dispute in Dallas, 
in Texas—indeed in the entire Southwest 
—of the fact that no other organization, 
despite its purpose, has ever brought as 
much distinction to a locale as has this 
one, and in the shortest length of time. 


Professional showmen have spent years 
and thousands of dollars, suffered many 
more headaches over a much longer time 
in bringing attractions to this section of 
the country, none of which ever received 
the solid, undivided attention, accord and 
support from press and public alike as 
have the non-professional efforts of the 
Little Theatre of Dallas. If this is doubt- 
ed, ask any person not directly connected 
or active with this group and listen to 
him tell you that everywhere in the 
Southwest they are still taking their hats 
off to the Little Theatre of Dallas for 
some reason or other. 


The good long gaze into the mirror 
would perhaps first reveal the triple play 
to Broadway which rather elaborately 
wrested David Belasco’s prize cup away 
from the top-flight American and Euro- 
pean drama groups each trip. This is 
household history. The next reflection 
would doubtless deliver the First Annual 
Texas Little Theatre Tournament. Pro- 
portionately, here was something every 
bit as successful, important and signifi- 
cant as the New York tourney when th2 
smaller Texas and Southwestern groups 
are considered, since it gave them their 
first voice and action under the sponsor- 
ship of the, by now, famed Little Theatre 
of Dallas, or any other Little Theatre for 
that matter. 


How they came by motor, by truck 
and by train and brought their scenery 
with ’em is also Dallas Little Theatre 
legend. The New York Belasco Cup Tour- 
nament had its glamour but it was th: 
Texas Little Theatre Tournament that re- 
flected all of the aims and ambitions of 
the Dallas organization. 


The hardship, fun and excitement, the 
troubles and hectic goings-on of the early 
days can be gathered up in another long 
look at the production of magnificent 
plays of great literary value and artistic 
importance . . . plays that would very 
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The Little Theatre of Dallas 


likely still be slumbering in library shelves 
had it not been for the Little Theatre of 
Dallas. This organization was not born 
with the urge to compete with Broadway 
and Hollywood (and you may disregard 
those times in the past when this com- 
petition seemed the only diet for an ailing 
box office). Surely a look in this direction 
cannot fail to bring a glow of pride 
which, of course, is only the beginning 
of the glow when further revelation 
shows the terrific influence Little Theatre 
work has brought to the individual. 
Broadway stages are sprinkled with suc- 
cessful talent from the Dallas group; im- 
portant Eastern executive posts are now 
being held by former LTD graduates and 
Hollywood is daily using talent in many 
and varied capacities that had its start on 
Olive Street or Maple Avenue. 


Certainly there can be no serious charge 
against or prolonged argument with an 
organization that has so gallantly fulfilled 
its purpose of bringing to production val- 
uable literary and dramatic properties, 
plus developing many-sided talents, to say 
nothing of the acclaim brought to Dallas 
as a drama center. 


Check, if you please, with any drama 
or Little Theatre group through the na- 
tion and you will find that the Dallas 
organization, at this period, is suffering 
from nothing more alarming than grow- 
ing pains with the usual fevers. It does 
not mean that interest has waned. It 
merely means that for each valued pioneer 
now necessarily in other fields, there are 
two newcomers for replacements. New- 
comers who are eagerly awaiting an op- 
portunity to express themselves in acting, 
directing, producing, executive or any of 
the varied phases of the work that only 
the Little Theatre of Dallas can offer. 
There is today a far greater need of and 
a far greater work for the Little Theatre 
of Dallas to do in these restless times 
when people in all walks of life are avidly 
seeking an outlet for self-expression. 


The Little Theatre has never tried to 
make money for itself or for any indi- 








vidual. Its sole hope and aim has been to 
be self-sustaining with everything on the 
black side of the ledger put right back 
into production. The Little Theatre has 
always been in debt . . . there have al- 
ways been times when the curtain 
couldn’t go up unless somebody was paid 
—and in cash. This is likewise normal. 
The pompous pocketbook has ever been 
the foe of worthwhile creative achieve- 
ment. 


So why all of this ado about the Little 
Theatre’s white flag of truce with fi- 
nances? The latest and newest outline of 
work shows, at last, the greatest promise 
of overcoming all difficulties, real and 
hysterical, the Civic Committee plan 
identifies a group of solid citizens whose 
experience, talent and sound business abil- 
ity are unassailable. Outstanding and long 
standing obligations will be met. Have 
no fear of that. 


Dallas has been unfailingly proud of 
the Little Theatre throughout the years 
of its existence. Dallas has ever been gra- 
cious about its mistakes; grateful for the 
recognition it has brought to the city and 
to itself! Certainly a change of heart is 
not due for a long time—if ever. 


The 1938-39 season closed with a 
revival of ‘‘Arms and the Man,”’’ the 
humorous, colorful, comedy by George 
Bernard Shaw. This not only marked the 
revival of this delightful play, which was 
so successfully presented just 10 years 
ago, but it also inaugurated the return of 
our Little Theatre to its rightful starus 
as one of the nation’s most famous and 
outstanding groups. 





A three-year highway construction p'0- 
gram involving expenditure of $7,50.,- 
000 to $10,000,000 by state and fede al 
governments was assured for Dal 3s 
County when a $750,000 right-of-v «y 
bond issue was voted May 2. At le st 
$1,000,000 of the program is schedu ed 
to be placed under contract by July 1 
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MERWIN L. BOHAN 
Commercial Attache 


ithwest Business, 
llas Chamber of Commerce, 
llas, Texas. 


ar Sirs: 


Your request that I prepare an article 

SOUTHWEST BUSINESS is very 
tering, but as I am leaving Dallas 
hin the next 20 minutes, you can well 
lize that any formal article is out of 
: question. However, if some running 
iment on the ways of life of a Dallasite 
iding in Santiago, Chile, would be of 
y interest, you are at liberty to use the 
iterial in this letter as you desire. 


[hose of us in the Foreign Commerce 
vice of the Bureau of Foreign and 
nestic Commerce feel especially for- 
1ate when assigned to Santiago, since it 
ine of the most charming and enjoyable 
ces to live in all of Latin America. 
s Republic, if judged by its area, has 
tain things to recommend it since even 
nust admit that it is slightly larger 
n our own state of Texas. Further- 
re, as it only averages 109 miles in 
Ith, it can take several firsts in length. 
we moved it up to the corresponding 
rthern Latitude, it would stretch from 
Isthmus of Tehuantepec, considerably 
th of Mexico City, up to the Aleutian 
nds off the coast of Alaska. 


Che climate of Chile corresponds very 
ely to that of our own West Coast, 
ept that the Chileans say that they 
e the climate which the Californians 
ertise. The Northern part of the Re- 
lic is a sparsely populated, rainless and 
ile desert, but in the Central and 
th Central regions an exceedingly fer- 
valley, watered by numerous rivers, 
ns the agricultural heart of the na- 
. The extreme South corresponds very 
ely to British Colombia and Southern 
ska. In this latter section, the Central 
ey plays out and its place is taken by 
irchipelago which extends as far south 
Cape Horn. The Pacific side is almost 
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In Santiago, Chile 


Merwin L. Bohan of Foreign Commerce Service Com- 


ments on Life There 


unpopulated; it is densely wooded and 
subject to heavy rains, storms and fogs. 
The fjords and glaciers are said to rival 
those of Norway. However, the Atlantic 
side of the extreme southern portion of 
Chile is composed of great plains, not un- 
like those of Wyoming, supporting an im- 
portant sheep industry. 


While the deserts in the North are 
sterile and of no value for agriculture, it 
is here that the greatest mineral riches 
of the country are found. Chile possesses 
the only commercial deposits of natural 
nitrate in the world, this product being 
the basis for much of the commercial fer- 
tilizer used in the southern cotton states. 
Three large companies, two of them 
American, work these deposits and ship 
approximately one and one-half million 
tons of nitrate to foreign markets each 
year, 40 per cent being for the United 
States. In this same Northern section are 
to be found two of the three huge Amer- 
ican copper companies which, together, 
produced almost 400,000 tons of copper 
in 1937, making Chile the second largest 
producer of this metal in the world. In 
fact, the largest single copper mine in 
the world is to be found at Chuquica- 
mata, inland from the port of Antofa- 
gasta. 


There is no use of boring you with 
agricultural statistics, since the amounts 
produced in Chile would look small in 
Texas. However, agriculture is very im- 
portant to the economy of this country 
and substantial crops of wheat, barley, 
oats, beans, and lentils are raised both 
for internal consumption and for export. 
The fruit industry is developing and each 
year sees increased amounts of Chilean 
melons and grapes moving to our Eastern 
markets, since the seasons south of the 
equator are the reverse of our own. 


You have heard a great deal about the 
development of industry in Latin Amer- 
ica and its effect on the demand for 
American products. While the develop- 
ment in Chile since 1930 can not be com- 
pared with that which has taken place 
in Argentina and Brazil, it has been of 
sufficient moment to affect more or less 
all American trade with that country. 
Today Chile is producing practically all 
of its domestic needs for woolen textiles, 
pharmaceuticals, toilet articles, shoes, tan- 
nery products, paper (except newsprint), 
explosives, cement, glassware, tobacco, 
and wooden products. In addition, it is 
producing 80 per cent of its paint re- 
quirements, 50 per cent of its cotton 
textile consumption, and 25 per cent of 
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its industrial chemical needs. Th’s is by 
no means a complete list, but it gives an 
idea of the extent and diversity of local 
industry which today supports approx- 
imately 30 per cent of all Chilean wage 
carners. 


The United States ships from twenty 
to twenty-five million dollars worth of 
American products to Chile each year. 
The Chileans are just as fond of Ameri- 
can automobiles, radios, and electric re- 
frigerators as we are, but the great trouble 
is that there is more demand than there 
is exchange with which to finance such 
importations. If any of your readers 
would like a job “as an American trade 
promoter, there is a very easy and pleas- 
ant way to effectively perform this func- 
tion. All he or she would have to do 
would be to take a trip to South America, 
either on pleasure or on business, and leave 
us some tourist dollars, which could then 
be used to finance more imports from the 
United States. Chile offers much to the 
tourist. We think that our Southern Lake 
District is the equal of Switzerland, and 
we are very sure that our trout are among 
the very best in the world. Last October 
among the seventeen trout which I 
brought home one evening, there was a 
rainbow which weighed six and two- 
thirds pounds. If you think this is boast- 
ing, look up the record of the local man- 
ager of the West India Petroleum Com- 
pany, who has a mounted brown trout 
over his fireplace which tipped the scales 
at 18 pounds when it came out of the 
water two summers ago. 


In Santiago, the capitol of the Republic 
and a city of almost a million population, 
we are just completing a seventeen-story 
hotel. The fifteenth and sixteenth floors 
are combined to form a roof garden, 
while on the seventeenth floor there is a 
full-sized tile swimming pool and Lido 
beach. The open-air Cantina on this same 
floor overlooks the Andes Mountains 
which, as you know, form the second 
highest mountain chain in the world. In 
fact, 300 of its peaks exceed the highest 
mountain within the continental limits 
of the United States in height. Some dis- 
tance back from Santiago, in the Andes, 
a development similar to that carried out 
at Sun Valley is projected and by next 
summer, which is winter in Texas, we 
hope that all subscribers to SOUTH- 
WEST BUSINESS will have made suffi- 
cient money to warrant them in coming 
to see us. 

MERWIN L. BOHAN, 


Commercial Attache. 









































ALLAS is second among all the cities 
of the United States in effective 
buying income per white family. 
It is third in the United States in effec- 
tive buying income for all families. 


It is first in Texas on both those points 
and also in retail sales and in wholesale 
sales. 


Dallas’ effective buying income per 
white family in 1938 was $3,966. Its ef- 
fective buying income for all families was 
$3,582. 


In the former classification it was ex- 
ceeded only by Washington, D. C., with 
an average white family income of 
$4,361. 


In the latter classification it was ex- 
ceeded also by Washington with an aver- 
age of $3,767 for all families and New 
York with an average of $3,609 for all 
families. 

Effective buying income for all families 
in other Texas cities was: Fort Worth 
$3,335, Houston $3,285, San Antonio 
$2,729 and El Paso $2,261. 


Buying income for white families in 
those cities was: Houston $3,834, Fort 
Worth $3,645, San Antonio $3,459 and 
El Paso $3,313. 


In retail sales Dallas was twenty-third 
in the nation with a total of $150,584,- 
000, Houston was twenty-eighth with 
$140,439,000, San Antonio thirty-sixth 
with $95,249,000, Fort Worth forty- 
seventh with $75,660,000 and El Paso 
eighty-fifth with $37,392,000. 


In wholesale sales Dallas was fourteenth 
in the nation with $500,940,000, Hous- 
ton seventeenth with $405,007,000, Fort 
Worth thirty-sixth with $148,958,000, 
San Antonio forty-seventh with $105,- 
165,000 and El Paso seventy-second with 
$48,205,000. 


These figures are revealed in the cur- 
rent issue of Sales Management and are 
based on money actually paid out during 
the calendar year for goods and service. 


The findings of the survey are accepted 
by business generally as an accurate index 
to the prosperity of each community. 

With written permission from Sales 
Management, the Dallas Chamber of 
Commerce quotes from the copyrighted 
survey to show Dallas’ high buying power. 


The nation-wide survey showed that 
Dallas ranked second in the 100,000-or- 


Dallas Ranks High 


In Buying Income 


more group of city-counties in effective 
buying income per white family; that it 
ranked third in the same group in the 
buying power ratio for all families; and 
that among the cities of 100,000 or more 
population Dallas ranked fifth in buying 
power per family. 


No other city in the South or South- 
west equalled Dallas’ per family buying 
power in any of the three classifications. 


The survey also ranked Dallas twenty- 
third in Sales Management’s estimates of 
1938 retail sales, although Dallas ranked 
thirty-third in population in 1930. 


In estimated wholesale business for 
1938, Sales Management ranked Dallas 
fourteenth in the nation. 


The survey also gave Dallas a “‘scale 
of living index” of 148.4, with 100 as 
the index of the nation’s scale of living— 
a living standard for Dallas 48.4 per cent 
higher than that for the nation as a whole. 
The ‘‘scale of living” index was credited 
to “Urban Markets and Retail Sales,” 
published by Outdoor Advertising, Inc. 

It showed that Dallas in 1938 had 95 
income tax returns per 1,000 population, 
and that Dallas ranked thirteenth in the 
nation in automobile registrations per 
1,000 families. Dallas’ ratio was 1,038 
autos per 1,600 families. 

Dallas exceeded every city in the South 
and Southwest in Sales Management’s 
estimates of wholesale business in 1938; 
Dallas exceeded every city in the South 
or Southwest except Atlanta, Ga., in esti- 
mated retail sales, and Dallas’ scale of liv- 
ing index was higher than that in any 
other Southern or Southwestern city of 
comparable size. 

Sales Management gave Dallas an effec- 
tive buying income ratio of $3,966 per 
white family. In the 100,000 group of 
city-counties in America (a listing con- 
fined to city-county areas whose news- 
paper carrier limit population is 100,000 
or more), Dallas was second only to 
Washington, D. C., which had a ratio of 
$4,361 per white family. Houston was 
third, New York fourth, and Fort Worth 
fifth in this classification. 


For all families, rather than white fam- 
ilies alone, Dallas had a per family effec- 
tive buying income of $3,582, Sales Man- 
agement estimated, giving it third place 
among the city-counties of 1,000 or more 
population. Washington, D. C., was first, 
and New York second. In this classifica- 
tion, Minneapolis ranked fourth, Des 


Moines fifth, Fort Worth sixth, St. Pai 
seventh, and Houston eighth. 


Among the cities of 100,000 or mor 
population, (incorporated areas only 
Dallas ranked fifth with $3,584 as th 
effective buying income per family. In 
this classification, Houston ranked sixt) 
and Fort Worth tenth. Ahead of Dallas, 
in order of rank, were Des Moines, Wash 
ington, D. C., Minneapolis and Ne\ 
York. 


Sales Management estimated Dallas’ 
1938 retail sales at $150,584,000, which 
ranked the city twenty-third in retail 
business, although it was thirty-third in 
population in the 1930 census. Houston, 
which was twenty-sixth in population in 
the 1930 census, ranked twenty-eighth 
in retail business with an estimated total 
of $140,439,000. For Dallas County, 
Sales Management estimated retail sales of 
$160,697,000 in 1938; for Harris County 
it estimated retail business at $153,- 
471,000. 

The magazine estimated Dallas’ 1938 
wholesale volume at $500,940,000, four- 
teenth largest in the nation. In Sales Man- 
agement’s wholesale estimate, Dallas 
ranked ahead of such cities as New Or- 
leans, Baltimore, Houston, Buffalo, Mem- 
phis, Atlanta, Portland and Denver. 
Houston’s estimated wholesale business 
last year was $405,007,000, and Houston 
ranked seventeenth. Oklahoma City rank- 
ed thirtieth in wholesale business, and 
Fort Worth thirty-sixth. 


The Dallas Chamber of Commerce 
asked Sales Management’s permission to 
quote from the Buying Power Survey for 
newspaper release, and also for analysis 
and use in the chamber’s literature. Sales 
Management gave the permission with the 
restriction that the estimates and other 
information are “not to be further re- 
printed except with the permission of the 
editors.” The Buying Power Survey is 
contained in the April 10 issue of the 
magazine. 

The 1939 survey is the first in which 
Sales Management has shown a different al 
between the effective buying income of 
white families and the buying income of 
all families. In the 1938 survey, Sa es 
Management estimated the effective buy- 
ing income of Dallas County families at 
$3,599 per family, and Dallas ranked 
fifth among the nation’s major citi°s, 
while this year it has climbed to third 
place in the nation and to second place 
in white family buying income. 
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1,687 
5,987 
7,784 


cities, lies a store of wholesome play facil- 
ities. This rugged country is dotted with 
fine resorts built for and catering to fam- 
ily groups. It is noted for its so-called 
dude ranches, most of which actually are 
real cow-country ranches which entertain 
paying guests during the vacation seasons. 


The newest tourist magnet in the Davis 
Mountains this year is the McDonald Ob- 
servatory of the University of Texas, re- 
cently completed atop Mount Locke in 
Davis Mountains Park, near Fort Davis. 


To the more hardy vacationist who de- 
sires to “rough it” away from the estab- 
lished resort and camping grounds, the 
Big Bend is a thrilling challenge. Within 
the great crescent of the Rio Grande are 
the Chisos Mountains in the Texas section 
of the proposed Big Bend International 
Park. This wildly beautiful region, little 
touched by civilization, is known as one 
of the least explored and mapped sections 
of the North American continent. 

The Rio Grande crescent course that 
forms Texas’ natural boundary with Mex- 
ico there is an appalling work of nature. 
The river flowed far from a direct course 
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down to the gulf so it could eat its way 
through the mountains, and in so doing 
cut deeply through rocks and crags to 
form the Grand Canyon of Santa Helena, 
San Vincente Canyon and Boquillas 
Canyon. 

The Trans-Pecos country to the west 
of the mountains leads on through arid 
plateau lands to El Paso, western gate- 
way of Texas. El Paso is a resort city 
which attracts many travelers in search 
of recreation, amusements, and health. 

El Paso and its neighboring Mexican 
city, Juarez, are famed as curio centers, 
for their cosmopolitan populations, and 
for their places of entertainment. 

Many seekers of a foreign tinge to ap- 
pease their vacation appetites establish 
headquarters in Texas border cities along 
the Rio Grande, but devote much of their 


(Continued on Page 15) 
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History of 
State Fair 


Texas 


Above, left, Amphitheater. 


Center, Dallas Museum of Fine 
Arts. 


Below, right, State of Texas Build. 
ing. 





ated under the laws of the State of 
Texas for the purpose, as set out in its 
charter, “of maintaining in the County 
of Dallas, State of Texas, public fairs, 
expositions and exhibitions of stock and 
farm products and for the encouragement 
of agricultural and horticultural pur- 
suits.” It is a non-profit sharing corpora- 
tion and can never pay its stockholders a 
dividend. No officer other than the secre- 
tary is paid a salary. All profits must, 
under law, be spent for improvements and 
maintenance of grounds and buildings. 


HE State Fair of Texas is incorpor- 


For more than fifty years the State Fair 
of Texas has carried on the work for 
which it was organized and is recognized 
as the largest and most important State 
Fair in the world. During the sixteen days 
of its yearly expositions, which are held in 
October, it attracts to Dallas people from 
the entire Southwestern area and its at- 
tendance in recent years has averaged well 
around a million people. 


The State Fair of Texas is generally re- 
garded by the citizens and business inter- 
ests of Dallas as its most valuable civic 
asset and is generally conceded to have 
contributed greatly to the growth and 
up-building of Dallas, and the State of 
Texas. 

When the first efforts were put forth 
toward organization of a fair in Dallas in 
the “fifties,” the city was a thriving one 
of 400 souls. Texas barely had 200,000 in- 
habitants. After many feeble efforts had 
failed, these “never-give-ups” held the 
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first Texas State Fair and Dallas County 
Exposition in 1876. At that time the 
population of Dallas and Texas had in- 
creased to 20,000 and 1,500,000 respec- 
tively. 


Today, the population of Dallas num- 
bers more than 365,000 while that of the 
State exceeds the 7,000,000 mark. 


A hurried survey of the commercial 
history of Texas shows that most of the 
firms which have located here have first 
exhibited at the State Fair of Texas. A 
survey of the agricultural and livestock 
history of Texas shows that this institu- 
tion has pioneered more progressive move- 
ments which have bettered rural condi- 
tions than any other. Friends have said 
that the influence of the State Fair of 
Texas on the progress of Texas has been 
greater than that of any other organiza- 
tion, 


$15,000,000 Plant 


The State Fair of Texas occupies 187 
acres of land easily accessible to all Dallas, 
especialy downtown Dallas. More than 
30 permanent buildings grace these beau- 
tiful grounds. The total valuation placed 
on grounds and buildings exceeds $15,- 
000,000. 


Within the past few years, more than 
one-quarter million dollars has been spent 
on shrubbery for the beautification of the 
grounds. 


Two of the beauty spots of Texas are 
the Esplanade, a huge reflecting basin, and 
the lagoon, which lies in front of the 








Museum of Fine Arts and Natural His- 
tory. 

The State Fair grounds offers Dallas, 
Texas and the Southwest a year ’round 
recreational and educational center. Five 
museums are open throughout the year: 
Museum of Natural Resources, Museum 
of Natural History, Museum of Fine 
Arts, the Aquarium and the Museum of 
the Dallas Historical Society in the Hall 
of State. 

The State Department of Public Safety, 
the Dallas Police Department and Mu- 


(Continued On Page 14) 











































Photos by Parker-Griffith 


): Dr. J. L. Cline, United States Weather Bureau, on top Cotton Exchange Building. Below, left to right: Sun bathing; snow at White Rock; rain. 


Let's talk about the Weather 


[ ALLAS weather has the charm of variety needed for a 
thorough appreciation of the wonders of nature — yet 
Dallas is amply protected from the devastating extremes of 
and cold which, in some cities, utterly destroy human 
nfort in mid-Summer and mid-Winter. 

Here Spring comes early, with its attendant changes in 

toms. While residents of northern cities still are shivering 

cold damp weather the women of Dallas are coming forth 
their new Spring gowns, trees and flowers are budding and 
gentle south wind brings the scent of wild plum blossoms. 

Spring rains fall in showers, not from gray skies overcast 

days. 

The summer sun in Dallas is warm enough to send the citi- 
zens to the swimming pools, to outdoor dance halls, or to 
air-conditioned theaters and eating places, but as evening 
draws on the cool gulf breezes gently sweep away the heat 
and bring nights of comfort. 

Fall comes slowly, cool nights at first, then cooler days with 

cht frosts touching the gardens only after news of snow 

rms come from northern cities. 


Winter, even deep Winter, holds no terrors for the resident 
of Dallas. Freezes come, of course, as do snow storms, but 
they are of short duration and heavy overcoats may be left 
home many days, even in December and January. 

The following statistics are vouched for by the Weather 
Bureau observers: 

Of 21 principal cities in the United States Dallas has the 
second highest annual average total hours of sunshine. 

Only one other city has lower relative humidity at 7 P.M. 

Only three cities have more cloudless days. 

Only one other city has fewer partly cloudy days. 

Absolutely highest Dallas temperature is lower than the 
highest recordings of Los Angeles, San Diego, St. Louis, 
Philadelphia, Memphis, Houston, Birmingham, Kansas City, 
Denver, Chicago and Minneapolis. 

Dallas has a wind velocity hourly average of 10.1 miles, as 
compared with 6.1 for Los Angeles. 

The average annual maximum temperature in Dallas is 75.3 
degrees, and the average annual minimum is 53.3. 




















History of State Fair 
Of Texas 
(Continued From Page 12) 







nicipal Radio Station WRR maintain 
public buildings for daily use on the 
grounds, while the Dallas Fire Depart- 
ment, the United States Naval Reserve 
and the National Youth Administration 
maintain daily training quarters on the 
State Fair Grounds. 










The State Fair auditorium with its seat- 
ing capacity of 4400 is used frequently 
for the presentation of grand opera and 
other attractions and for conventions. In 
addition to their use during the State 
Fair, the Automobile Building and the 
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Texas, Oklahoma and Louisiana 


ERNEST HUNDAHL, Manager 








Tenth Floor Dallas National Bank Bldg. 
DALLAS, TEXAS 


General Exhibit Building are used at in- 
tervals during the year for display rooms 
of conventions held in Dallas. 


The Livestock Arena, with a seating 
capacity of 6,000, is the scene of many 
athletic contests while the huge stadium 
with its 46,200 seats is the site of some of 
the outstanding football games played in 
the Southwest each year. 


Among the other permanent structures 
on the grounds are the Administration 
Building, the Foods Show Building, the 
Educational Building (formerly the fed- 
eral building), the Agriculture Building, 
the Poultry Building, the Grandstand and 
Race Track, the Alamo (an exact replica 
of Texas’ most historic shrine), the Girl 
Scouts Building, the Horticulture Build- 
ing, the Daughters of the American Rev- 
olution Building, the Floral Show Build- 
ing, the Band Shell, the Old Mill, the 
Christian Science Monitor Building, the 
Texaco and Magnolia Buildings, the Lone 
Star Gas Building, the Civic Theatre and 
the Municipal Swimming Pool. 





American Airlines Has 
New Service 


Dallas, now one of the nation’s busiest 
and most important cities from the stand- 
point of air line transportation, has as- 


sumed even greater importance with the 
establishment of a new service to New 
York and-the East. 


On May 1, American Airlines began 
service with the “Plainsman,” Flagshi; 
Skysleeper flight to Washington and New 
York. 


The “Plainsman,” which is very con 
venient for businessmen, leaves Dalla 
nightly at 11:15 o’clock, arriving i 
Washington at 7:55 a.m. and in Ney 
York at 9:25 a.m. 


The new flight makes Dallas very im 
portant to air travelers originating ir 
Mexico City, Corpus Christi, Austin 
Brownsville, San Antonio and Houston 
Through connections here with America: 
Airlines “Plainsman” those cities nov 
have their first, fast overnight Skysleepe 
service to Washington and New York. 


W. G. Lipscomb, district sales manage: 
for American here, who announced th 
new service, pointed out that America: 
Airlines alone now has a total of eightee: 
arrivals and departures daily from Loy: 
Field. 

“More than ever,” Mr. Lipscomb said 
“Dallas has become the aerial gateway t 
the East, West, North and the Sout! 
This city’s importance as a great cente 
of air transportation cannot be empha 
sized too greatly.” 
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PRIDE OF THE SOUTHWEST + 


SPECIAL DISPLAYS 
MUSEUM EXHIBITS 


Consult Us on Your Advertising Problems 


SOUTHWESTERN ADVERTISING & DISPLAY SERVICE, INC. 


1005 Camp Street 


SERVING THE SOUTHWEST 


Designers and Builders of 


PORTABLE DISPLAYS 
SIGNS AND POSTERS 
MECHANICAL DISPLAYS 
MURALS 
BOOTHS 
DIORAMAS 
MUSEUMS 
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Southwest Business 


Foreign Trade 


“XNOOD PROGRESS is being made on 
plans for the participation of Dallas 

, the observance of NATIONAL FOR- 
IGN TRADE WEEK, May 21-27. The 
tivities in connection with this observ- 
.ce, according to Ben C. Ball, Chairman 
the Foreign Trade Committee, are be- 

g handled jointly by the Foreign Trade 
ymmittee of the Dallas Chamber of 
»mmerce, the Dallas District Office of 
e Bureau of Foreign and Domestic 
ymmerce, and the Southwestern Re- 
mal Office of the Chamber of Com- 

erce of the United States. The last 
med organization is the national spon- 
r of FOREIGN TRADE WEEK. In 
is activity, which has gained consider- 
le prominence throughout the country 
ice its inception a few years ago, Dallas 
joining with hundreds of other cities 

bringing special emphasis to the im- 

tance to the economic welfare of the 
nited States of export and import trade. 


It is not yet possible to make any defi- 
te announcements regarding the speak- 
s that will appear before the various 
oups that are cooperating to make the 
servance in Dallas an outstanding one. 
Hlowever, at the present time the follow- 
g luncheon clubs have indicated their 
illingness to cooperate in this undertak- 
g: Dallas Rotary Club, Dallas Kiwanis 
lub, Dallas Lions Club, Exchange Club, 
Knights of the Round Table, Dallas Elec- 
ric Club, North and East Dallas Lions 
Club, Civitan Club, Retail Credit Men’s 
\ssociation, Oak Cliff Lions Club, Dallas 
Real Estate Board, Dallas Agricultural 
Club. 


The Foreign Trade Committee—Ben C. 
Ball, Harold M. Young, E. S. McLaugh- 
lin, Bryan Snyder, E. P. Yates, J. Kirby 
McDonough, W. K. St. Claire, Victor H. 

hoffelmayer, Peter Molyneaux, Roger 

liller, and Nelson M. Williams—with 
sen C, Ball as Chairman is making plans 
for this series of talks to bring before the 
ople of Dallas valuable information as 
the relation of foreign trade to the 
general well being of the whole country, 
d the talks will be presented by speak- 
s well informed on the subject. 


There are many other features to which 
tention will be given by this Committee 
iich will aid in calling to the attention 
the public the part that foreign trade 
iys in our general business structure. 





Officers Named by 
rchitects’ Group 


With the election of permanent offi- 
cers, the new Dallas Registered Architects 
sociation recently completed its organ- 


>outhwest Business « 


ization and made plans for a campaign of 
education during which the public will be 
informed of the training and ability re- 
quired by state law before architecture 
can be practiced in Texas. 


Officers follow: E. B. LaRoche, presi- 
dent; Howard Meyer, vice president; 
Everett V. Welch, secretary; M. C. 
Kleuser, treasurer; Robert Goodwin, 
O’Neil Ford and Albert H. Teipel, di- 


rectors. 





Texas—Southwest 
Vacationland 


(Continued from Page 10) 


time to making short tours, shopping ex- 
peditions and social visits in Mexico. 


The entire Rio Grande Valley area from 
around Del Rio on down to Brownsville 
on the Gulf, is favored by many tourists 
because they can in that way enjoy the 
vacation advantages of both Texas and 
Mexico. Matamoros, Reynosa, Nuevo 
Laredo, Piedras Negras and Villa Acuna 
are leading Mexican cities along the Rio 
Grande. Many of the border-country va- 
cationists, however, choose to make the 
easy drive as far inland as the historic 
cities of Monterrey, or Saltillo. 


For. the sightseer, Texas proffers his- 
toric as well as modern attractions. 
Quaint, sunny San Antonio, known as 
one of the few American cities which is 
distinguished because of its definite “‘per- 
sonality” or atmosphere, is a delight to 
the sightseer. Its Alamo, Brackenridge 
Park, Randolph Field—the “West Point 
of the Air”—its several other large avia- 
tion fields and its historic old Fort Sam 
Houston are among the attractions. 


Easily the pride of all Texans as well 
as of all lovers of nature’s favored spots 
is placid San Jacinto Battlefield, a few 
miles from Houston, where in 1836 Gen- 
eral Sam Houston exhorted a little group 
of whipped, discouraged pioneers to a de- 
cisive victory over the Mexican army un- 
der General Santa Anna. 


This battleground, a carpet of green 
grass, wild and cultivated flowers, sloping 
down to the sea under a canopy of fine 
old shade trees, some of them draped with 
Spanish moss, is the mecca to which Tex- 
ans look east April 21 as they celebrate 
their Independence Day. 


A $1,000,000 shaft supporting a Lone 
Star twelve feet higher than the top of 
the Washington Monument, now stands 
guard over this shrine, which is a care- 
fully preserved state park. 
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5000 Square Feet Air 
Conditioned Office 
Space 


We will have available July Ist an entire 
floor of air conditioned space. Would pre- 
fer to lease to one occupant. Five year 
lease required. Finest elevator service, 
highest type of tenants; commodious fire- 
proof garage practically a part of build- 
ing. Call Tower Petroleum Building. Tele- 
phone 2-2441. 


Tower Petroleum 
Building 


Telephone 2-2441 











Beaumont's 


Barge Terminal 


The new barge terminal, munic- 
ipally owned and operated, pro- 
vides every modern facility to 
handle and warehouse all types 
of commodities. The terminal is 
equipped with tracks that permit 
of direct transfer of cargo from 
barge to railroad cars or trucks, 
modern loading facilities, up-to- 
date fireproof warehouses, and 
docking space to take care of 
the river and canal shipping de- 


mands for many years to come. 


374 Acres Industrial Sites on 
34 ft. Channel to the Sea 


ror rt G@@z 
BEAUMONT 


oO. L. CAYWOOD 
Port Director 
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m8 e HE growth of Dallas ha: been J medic 
rf continuous, little affected by facili: 
aL ; 
oat the depressions which frequently Bin thi 
ou? have retarded the growth of cities expan 














whose activities and interests were Mstanc 
less diversified. Dallas, favorably lo- BBthese 
cated in this great Southwest from Mlution 
a geographical standpoint, very [Bical e 
early became the logical place for best 
development of banking, insurance, reach 
and other business, and as a distrib- [Rteachi 
uting point for a vast number of [Bso, we 
commodities needed by Dallas Bispeak 
people and those in surrounding Jin Dal 
vicinities. conce 
When the city was still very ment 
small, medical men realized its fu- [Rstand: 
ture possibilities as a medical center. medic 
In 1903 the struggling medical United 
school was integrated with Baylor today 
University, with the hope that here Amon; 
we would be able to keep abreast MHospit 
with the development of the sci- fas Meth: 
ences and the application of this MHospita 
knowledge in an ever-expanding and [cal Clinic 
enlarging medical practice. pital, Pas 
As the city has grown, so has the Rite Hos 
profession of medicine. Today Dal- Mtarium, 
las has four hundred and thirty MDallas 
members of the Dallas County Mvalescent 
Medical Society and one hundred ston Hos; 
and fifty modernly-trained dentists RHospita 
composing the Dallas County Den- J In add 
tal Society. These men, in their MMllied : 
respective professions, have met all observing 
educational standards in existence at #Freema 
Convalescent Hospital and Home the time they graduated; and so, we Lotta ge | 
find living in this city an army of Meiation an 
doctors, well trained and eager tofM(Clinic. 
serve, who have required (and still Hospita 
do) constantly expanding facilities fMpecial 
to meet their needs. foung me 
There has been steady growth in 
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Medical Arts Hospital 




































Hope Cottage 
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Florence Nightingale Lying-In Hospital 
(a unit of Baylor University Hospital) 





The Freeman Memorial Clinic 
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ndospital Center 


heBouliwest 


R. Epp H. C..y 
St. Paul’s Hospital 


been medic, with enlarged hospital 
1 by BBfacilit.s, just as in other industries 
ntly [in this ocality, there has been wide 
cities expans: n. As we speak of medical 
were stand» ds, we must explain that 
y lo- [Ethese s\andards result from an evo- 
from [lution 1 medical teaching and med- 
very ical enceavor. They represent the 
> for [Ebest accepted thought, applied to 
ance, [teachins, medicine, to facilities of 
trib- [teachinz, and to hospital care; and 
er of [Eso, we have these in mind when we 
allas [Espeak of the evolution of medicine 
ding [fin Dallas, which has been intimately 
concerned in meeting the require- 
very ments which go to make up the 
s fu- standards acceptable in the best 
ater. medical circles throughout the Dovesty Wille Siuitarhen 
sdical United States. We have in Dallas 
aylor today many approved hospitals: 
here Among these are Baylor University K:) 
yreast [BHospital, Saint Paul Hospital, Dal- Fol 
: sci- las Methodist Hospital, Medical Arts 
F this Hospital, Dallas Medical and Surgi- 
g and {cal Clinic, Bradford Memorial Hos- 
pital, Parkland Hospital, Scottish 
is the Rite Hospital, Timberlawn Sani- 
Dal- Htarium, Beverly Hills Sanitarium, 
rhirty Dallas Orthopedic Hospital, Con- 
unty f§valescent Hospital and Home, Pink- 
ndred {ston Hospital, Virginia K. Johnston 
ntists Hospital, Woodlawn Hospital. 
Den-§ In addition, the following closely 
their MMellied recognized organizations are 
et all observing National Hospital Day: 
nce at Freeman Memorial Clinic, Hope 
30, we Cottage, Dallas Tuberculosis Asso- eS 
ny of Meiation and Dallas Child Guidance Weediewa Weagitel 
ver to fmclinic, 
d still Hospitals are approved also for 
-ilities Mpecial qualifications: For instance, 
oung medical graduates, to help 
Continued on Page 25) 








Bradford Memorial Hospital For Babies 
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and Hosp! al The Virginia K. Johnson Hospital Methodist Hospital 




























































Cur Wistahke .. . 


We regret that in April Southwest Business a mistake in the 


advertisement of the 


REPUBLIC INSURANCE CO. 


read THE LARGEST STOCK LIFE INSURANCE COMPANY IN THE ENTIRE SOUTH. 
The word LIFE should have been FIRE and should have read as follows: THE 
LARGEST STOCK FIRE INSURANCE COMPANY IN THE ENTIRE SOUTH. 











THE LARGEST STOCK FIRE INSURANCE 
COMPANY IN THE ENTIRE SOUTH 
Republic Has a 36-Year Record 


Unsurpassed by Any Company 
Throughout the Nation 


Capital Stock ee etsers Assets 
January 1, 1939 - - - $2,000,000 $5,093,912 $8,134,950 
REPUBLIC INSURANCE CO. 
FIRE DALLAS, TEXAS ALLIED LINES 














DALLAS TANK & WELDING 


203 West Commerce Street 






TRUCK TANKS — made to your order and BUTANE 
‘ TANKS 
special needs 
Built to 


ALL TYPES OF WELDED TANKS 
GASOLINE TRUCK TANKS 


W. W. BANKS, President 


A.S.M.E, Code 





COMPANY 


Dallas—Phone 2-5513 
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Great National Building 
Now Air Conditioned 


H. H. Mote, building manager of the 
Great National Life Insurance Building, 
makes the following comments on air 
conditioning recently installed through- 
out the building. 

“Great National Life Building tenants 
are now enjoying summer and winter air 
conditioning. Quite a few recent visitors 
have commented on the freshness of the 
air. One visitor was surprised that sev- 
eral people smoking in an office made no 
apparent difference in the effect of the 
operation of the system. To the building 
manager these comments have come as 
no surprise. Prior to awarding the con- 
tract, minimum requirements for ven- 
tilation and air circulation were set up 
by the owners of the building. These re- 
quirements were in excess of the stand- 
ards generally accepted for office building 
air conditioning design. Such a course be- 
ing in step with the modernization pro- 
gram that has been moving forward since 
the present owners took the building over 
in 1935. 

“The addition of summer and winter air 
conditioning now places the building in 
position of having both location and the 
latest in office building service. 

“The installation in the Great National 
Building is not only a summer cooling 
system. It is summer and winter air con- 
ditioning, providing in the summer: cool- 
ing, dehumidification, filtering and ven- 
tilation and proper air circulation. In the 
winter: heating, humidification, filtering 
and ventilation and proper air circulation. 

“Each floor has three temperature con- 
trol stations employing the bypass con- 
trol method which is recognized by air 
conditioning engineers as the most sat- 
isfactory means of controlling tempera- 
ture without sacrificing air circulation. 
One air conditioning unit is provided for 
each floor, and were specially designed 
for the Great National Life Building. 
These advance designed air handling units 
incorporate three sets of air control 
mechanism whereas previous models have 
been provided with only one contro! 
mechanism. 

“The outlets supplying air into the of- 
fices are of the two way adjustable diffu- 
sion type and can be adjusted for the 
individual requirements of the tenants 
without removing the grille. 

“The installation was installed in a man- 
ner that caused no sacrifice in rentable 
area. The air handling machinery is in- 
stalled in space previously utilized for a 
vault adjacent to the elevator shaft on 
each floor. The supply ducts and return 
air connection to the equipment room is 
carefully treated with air acoustic sheets 
to prevent noise from being transmitted 
from the equipment rooms to the air con- 
ditioned area.” 
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Southwest Executives Among the Members 
of The DALLAS CHAMBER of COMMERCE 


HIS is the third of a series of pages appearing each month in SouTHWEsT BusINEss, presenting members of the Dallas 

Chamber of Commerce. You will recognize these men as civic leaders as well as leaders in their businesses or professions. 
They are the men to whom much credit is due for unselfishly giving much of their time to the civic advancement of Dallas. 
It is men like these who find time in their busy days to serve on the many important committees carrying on the strong work 
of your Chamber of Commerce. We present the following for the month of May. 


W. R. BURNS G. V. CARTER S. H. CORDER JOE M. HALLAMAN 


President, Dallas Tank & President, Dallas Railway & Sales Agent, Multigraph Sales Corder’s Bakery Manager, Southland Hotel 
Welding Co. Terminal Co. Agency 3013 Colonial Avenue 1200 Main Street 


203 W. Commerce Interurban Building 408 Santa Fe Building 


W. W. BANKS 


ARTHUR A. HOPKINS WALTER C. JOHNSON HOMER P. LEE ROSCOE E. LIBECAP F. P. LUCAS 
Manager, J. B. Lippincott Co. Oil Leases Libecap Electric Co. President, B. & B. Cafe 


M er, Clarke & Courts 
ee nae Street 707 Browder Street 1219 First National Bank Bldg. 208 S. Haskell 105 S. Akard Street 


T. E. MILHOLLAND J. W. ODOR J. W. PARKS FRANK PRATT J. WOODALL RODGERS 
President, Zenith-Casino, Inc. Manager, Leggett & Platt Secretary, Musicians Protective Vice-President, Pratt Paint & Mayor, City of Dallas 


108 N. Carroll Spring Bed Manufacturing Co. Association, Local No. 147 Paper Co. 
2003 Oak Lawn 1105 Allen Building 426 Factory Street 


JAMES E. SCOTT WALTER C. TEMPLE WALTER B. VAN WART BEN LEE BOYNTON NORRIS W. PARKER 
President, James E. Scott Co. Resident Supt. of Agency, Active Vice-President, Second Vice-President, Loyalty Loyalty Group Insurance 
3514 Oak Lawn Avenue Obio National Life Insurance Wyatt Metal & Boiler Works Group Insurance Companies Companies 
Company of Cincinnati P.O. Box 5418 Wholesale Merchants Bldg. Wholesale Merchants Bldg. 


409 Republic Bank Building 
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50 Years in Dallas’ 


J. W. LINDSLEY & CO. 
REALTORS 

Our 50 years experience in handling 

Real Estate in Dallas enables us to give 

quick and efficient service in filling 

your needs. 






We Specialize in Industrial Property 
1209 Main St. e Phone 2-4366 
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RELISHES @e POTATO CHIPS 
PICKLES e SALAD DRESSING 
AND OTHER FINE PRODUCTS 
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Link-Belt Company 








To Have New Home 


E. G. Wendell, District Manager, Link- 
Belt Company, Dallas, announces that 
Link-Belt has contracted for the con- 
struction of a new office and warehouse 
building in Dallas, to be located on Lati- 
mer Street at the intersection of Pierce 
Street. 

This company has long been identified 
with the Southwest as a manufacturer of 
Elevating, Conveying and Power Trans- 
mission products, maintaining Southwest- 
ern headquarters in Dallas, with a branch 
sales office in Houston. 

For a number of years, offices were 
maintained in the Mercantile Building, 
Dallas, but in order to serve the territory 
better, it was found necessary in 1934 
to establish local warehouse stocks; and 
headquarters were at that time established 
at 413-15 Second Avenue — the present 
location — where large stocks of convey- 
ing and transmission products are carried. 
Mr. Wendell states that the rapid devel- 
opment of the Southwest has again made 
Dallas quarters inadequate; therefore, this 
building expansion program. 


The new building, to be constructed 
of concrete, brick and steel throughout, 





will be one story in height, fronting on 
Latimer Street, 105% feet wide by 225 
feet long. An automatic sprinkler system 
will be installed. The office will be air- 
conditioned, and of modernistic design, 
and will be located at the front of the 
building. In the design of the building, 
considerable thought has been given to 
insulation against heat and also against 
street and manufacturing noises. 

In the warehouse section of the build- 
ing, a limited number of machine-tools 
will be installed at present, to permit cer- 
tain machining operations and facilitate 
delivery of such stock parts as may re- 
quire additional machine work to fit them 
for a specific requirement. 

Adequate ground has been purchased 
adjacent to the present building, for the 
future expansion of manufacturing facil- 
ities. A private railroad siding is located 
on the south side of the building, with 
trucking and parking facilities on the 
north or Pierce Street side. 


J. A. Pitzinger and Roy E. Lane, of 
Dallas, are the Architects, and Morris- 
Quillin, also of Dallas, are the General 
Contractors. 
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Radio Equipment Company of Texas 
Since 1922 


939 SOUTH LAMAR STREET 





Distributors 


STEWART-WARNER HOME APPLIANCES 
RADIOS * REFRIGERATORS * ELECTRIC AND GAS 
RANGES * ELECTRIC WATER HEATERS 


PHONE 7-8991 
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Auto Supply Men Meet 


Executives of Western Auto Supply 
Company stores in Texas, Oklahoma, 
Arkansas and Louisiana met in Dallas 
April 16 to celebrate the ann‘versary of 
the founding of the company’s first 
branch store, in Dallas, April 16, 1919. 

The first store was established in Kan- 

sas City 30 years ago. The second was 
ypened in Dallas at 1901 Harwood St. 
[hat store burned in 1921, but was re- 
ypened 15 days later at Commerce and 
Harwood Streets. In 1926 the store was 
noved to 2100 Commerce St. Today 
Western Auto Supply stores, in addition 
o the downtown store, are at 201 West 
jefferson, 1800 Greenville and 5503 East 
;rand. The company now has 23 stores 
n Texas, with warehouses in Dallas and 
fouston. Through its wholesale division, 
t also supplies approximately 200 inde- 
vendent, home-owned Western Auto As- 
ociate Stores, and altogether the com- 
any has 200 of its own stores. The firm 
erves the entire United States east of 
olorado. 

In Dallas for the anniversary observ- 
nce were P. R. Richardson, field super- 
ntendent, who was manager of the first 
Dallas store, and D. E. Adams, sales pro- 
jotion manager, who was formerly as- 
istant manager in Dallas. Don A. Davis, 
hairman of the board of the company, is 

native Texan. 

J. R. Cobin is retail district manager 
1 Dallas, and H. F. Ewing is Dallas dis- 
trict sales manager in charge of the ware- 
house. Both are native Texans. W. W. 
lumphrey, president of the firm, is a 
frequent Dallas visitor. 





Dual-Temp Refrigerator 
Brings Innovations in Food 
Preservation and Health 
Protection 


Four advancements in home refrigera- 

ion namely, Sterilized Air, 85 per cent 
‘lative humidity, preservation of frozen 
oods for months, and two controlled 
‘mperatures in the same refrigerator, 
ere pointed out in an interview with 
’. L. Cohn, president of Radio Equip- 
1ent Company of Texas, distributors for 
tewart-Warner refrigerators. 


A new Sterilizer Ray Lamp which kills 
icteria, prevents mold and eliminates 
ce-box” odors, is incorporated in the 
per compartment of the Dual-Temp. 
his new scientific weapon is proving a 
eat aid to healthful, modern, germ-free 
ing and is now being used successfully 
soda fountains, restaurants, meat mar- 
ts, bakeries, dairies and hospitals. 


Vegetables — even lettuce and celery, 

eats, fruit and dairy products, stay 

esh longer on open shelves. There is no 
(Continued on Page 27) 
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KEEPING STEP WITH TEXAS 


With 450% increase in Surplus, 150% increase in Assets 
and 100% increase in Insurance in Force for 1938, 
Republic National Life feels it is keeping step with 
Texas’ phenomenal program of expansion and growth. 


THEO. P. BEASLEY 
Pres. & Gen. Mar. 


ftaeccee REPUBLIC NATIONAL LIFE 


M. ALLEN ANDERSON 


Atene) ViePr INSURANCE COMPANY 


THOMAS M. MOTT 
Secretary-Actuary DALLAS. HOME OFFICE TEXAS 











“HEAD THE PEP SQUAD” 
ENERGY is when Health Registers 


Ki adiant Health 


MEANS . . . Mental Happiness 


Let us help you restore and preserve your health by our modern 


methods. 
For Appointment, Call 2-5703 


DR. A. E. COSTON 312 ANDREWS BLDG. “ae 


Chiropractor 




















The 
AMBASSADOR 
HOTEL 


Walking distance to business center 
and theatrical district and yet far 
enough away for quiet comfort. 


ROOMS OR APARTMENT SUITES 


New and Modern 


Air Conditioned Grill . . . Excellent Food .. . Garage . . . Beauty 

Shop ... Valet . . . Full Hotel Service . . . Rooms Have Ceiling 

Fans . . . All Outside Exposure . . . The Ambassador Adjoins 
Beautiful Sullivan Park. 











WEEKLY OR MONTHLY RATES 
TELEPHONE 2-9003 LAWRENCE G. RUSSELL, Manager 
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HE 38th annual Business Tour of the 
Dallas Manufacturers and Wholesalers 
Association reached a new pinnacle of 
effectiveness in creating new friendships, 
strengthening old ones. 


This is the opinion of the business lead- 
ers who, with Flake Z. Williams as chair- 
man, spent the five days from April 24 
to 28 visiting 29 towns in four states. 

“The receptions we received in Texas, 
Oklahoma, Arkansas and Louisiana indi- 
cated a genuine interest in Dallas, the 
Dallas market and the business and finan- 
cial institutions of this city,” Mr. Wil- 
liams said. 


This year, as in previous years, plenty 
of time was allowed at each stop for the 
Dallas men to visit friends and custom- 
ers while the band and entertainers put 
on a variety show for the children and 
other citizens not directly concerned with 
the business visits. 


At each stop the mayor, Chamber of 
Commerce president or some other civic 
leader welcomed the party in a formal 
manner. Some member of the Dallas party 





KEEP Your 
HOME FREE 
(rar from 

£— Cooking Odors! 
YY Vent-A-Hood removes 
Pps food odors, steam and 
pu P ; — greasy vapors from 

a A your kitchen BEFORE 

— they invade the living 

room and other parts 
of the house. Pays for 
itself in savings of 














- stores and range 


Vent-A-Hood Co. 


2808 Commerce St. 
DALLAS TEXAS 










MANUFACTURERS OF NEON SIGNS 


Outdoor Electric Adv., Inc. 


229 CEDAR SPRINGS PHONE 7-8575 DALLAS 








The 38th Annual Business Tour 


By E. C. WALLIS 


Business News Editor, Dallas News 

















selected by a committee headed by W. Z. 
Hayes, responded, gave the purpose of 
the trip, told something of the market 
and invited everybody to visit the State 
Fair of Texas this fall. 


At the night stops — Conroe, Lake 
Charles, Lufkin and Longview — there 
were the reception ceremonies in the 
afternoon, a variety show at 7:30 p. m., 
and a dance later in the evening under 
the sponsorship of some local organiza- 
tion. Dallas furnished the musicians for 
the dance. 


The Dallas party traveled in regal 
style, in equipment from the famous 
Santa Fe Chief. There were two baggage 
cars, a diner, an elaborately equipped club 
car, three-compartment and drawing 
room Pullman cars and one-compartment 
and observation car. Showers, a barber 
shop, tailor shop, soda fountain and radio 
receiving sets added to the comfort and 
ease of the trip. 





As shown in the accompanying picture 
the trippers wore special straw hats, red, 
white and blue coats and carried bright 
red canes. The bandsmen and entertainers 
were dressed in brilliant colors and each 
parade staged by the party literally stop- 
ped traffic and gave color photography 
fans the opportunity of a lifetime. 

The entertainment delegation, largely 
made up of artists from Station WFAA, 
was headed by Alex Keese. Featured per- 
formers were the Cass County Kids, the 
Plainsmen Quartet, Freddy Martin, Bob 
Pool, Peg Moreland and Ted Parrino. 
Wilbur Ard led the band. 

J. Ben Critz, vice-president and gen- 
eral manager of the Dallas Chamber and 
Bob Bourdene, wholesalers’ manager, alter- 
nated as masters of ceremonies. 

The annual business tours have been 
an important factor in the building of 
the Dallas market, leaders in the market 
agree. Since their inauguration 39 years 


(Continued on Page 24) 








PRATT PAINT 


P. O. BOX 1134 DA 


BRYAN AT ERVAY 













PRATT'S 


Proven Quality” 


PAINTS 
VARNISHES 


Climatically Correct for Every Month 
in the Year 





FACTORY .. Wholesale Only 
& VARNISH 
LLAS 


DOWNTOWN GENERAL STORE 


PRATT PAINT & PAPER CO. 


co. 


TELEPHONE 5-9906 


TELEPHONE 2-4893 
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Among the Manufacturers 


“If Dallas is to grow it must develop industrially.” You have heard this said until it has no meaning; until it is so trite 
that you pass it by as you do a corner that you pass each day. This slogan, for so it has become, should be recast. As it stands it 
is misleading and it would be more accurate to say: “If Dallas is to grow it must keep on developing industrially.” Every 
,ew month finds Dallas building new factories, new buildings, increasing its manufacturing output, and local capital seeking 
nvestment in Dallas industry. Each month SoutHwEsT Business brings to the attention of local people and the Nation as a 


vhole industries in Dallas as pictured on this page. 








Manufacturers of Truck 
Saltine Soda and Bus Bodies, 
Cracker, Standard of the 

Candy and Southwest 

Bakery Products 











AMERICAN BODY & EQUIPMENT CO. 


Fort Worth-Dallas Pike Opposite Hensley Field 


BROWN CRACKER & CANDY CO. 


603 Munger 7-8222 














;| Atlas KEYSTONE 
Folding Paper Culvert... other 
Boxes, | ? ms m . ' i metal goods. Cor- 

Setup Paper At BE ag Ese :. jo™~ rugated Tanks.. 
Boxes ; % : ‘ Dr. Pepper 
Coolers 


Waxed Paper, 




















POLLOCK PAPER & BOX CO. ATLAS METAL WORKS 
2236 S. Lamar 4-4161 P.O. Box 5208 — 2-5354 











Custom Built 


Inlaid Linoleum 
Corrugated and | Ficors ... Made-to- 


Solid Fibre Order Shades. 
Boxes Guaranteed . .. Best 
Prices in Town 
E. D. Herold, Prop. 














GAYLORD CONTAINER CORPORATION DALLAS FLOOR SURFACING CO. 


Succeeding Texas Corrugated bev Co., Inc. = 
Factory St. 5-4105 \ Phone 3-8829 














Pipe Coils . . Gear Cut- Dallas Museum of 
ting . . Steam Hammer = : ‘ ot Natural History 
Heavy Forging. . ; 2 eS Sie Cream, Shell and 
Electric and Acetylene oe * pits. Gray Texas 
Welding Limestone 











ROBINSON MACHINE AND FORGE WORKS TEXAS CUT STONE COMPANY 


1910 Magnolia St. 2-4264 5219 Maple Avenue 5-1773 
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INSTITUTE OF 
EDUCATIONAL 
MUSIC 


Music for Every Child 


in Most Communities 


Southwestern Headquarters 


DALLAS, TEXAS 














DALLAS TRANSFER 
and Se Co. 


2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 


H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 











AERIAL PHOTOGRAPHY 
INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG 














EVENTY-TWO new concerns lo- 
cated in Dallas during April, classi- 
fied as follows: Manufacturing, six; 
wholesale, twelve; retail, twenty; oil, six; 
miscellaneous, twenty-eight. In the list 
were five branches of national concerns. 
For the first four months of 1939 the 
total number of new concerns locating 
in Dallas was 351, as compared with 293 
for the first four months of 1938. Among 
the new concerns for May were the fol- 
lowing: 
Manufacturing 
Dallas Art Embroidery Company, 205 
North Jefferson Ave. Dress trimmings. 
Day Manufacturing Co., 2535 Grafton 
Street. Boxes. G. & M. Body Works, 1209 
Fairview Street. Automobile and truck 
bodies. General Office Supply Co., Inc., 
1720'% Bryan Street. Printing and pub- 
lishing. C. C. Jones Sheet Metal Works, 
2112 Wall Street. Sheet metal products. 
Pork Skin Chips Co., Inc., Wall Street. 
Food products. Plant under construction. 


Wholesale 

Acme Auto & Truck Parts Co., 2545 
Elm Street. Automobile equipment. Cen- 
tury Office Supplies, Inc., 524-A Santa 
Fe Building. Office equipment. Consumers’ 
Butane Gas Co., 2507 Pacific Avenue. 
Butane gas. Gane Bros. & Lane, Inc., 412 
Insurance Building. Bookbinders’ glue 
and other printers’ and bookbinders’ sup- 
plies. T. W. Roberts, District Manager. 
Home office, Chicago. Charles K. Hern- 
don, 2613 Latimer Street. Engines. Mod- 
ern Maid Food Products Co., 2312 Griffin 
Street. Home office, Brooklyn, N. Y. 
Nusbaum Electric Co., 1809 North Har- 
wood Street. Electrical supplies. Oak Cliff 
Sales Co., 108 South Beckley Avenue. 
Drugs. Physicians’ Service, Inc., 1903 
Bryan Street. Surgical supplies. Jack W. 
Pillow, 104 Thomas Building. Cotton 
linters. G. E. Prentice Manufacturing 
Co., Wholesale Merchants Bldg. Zippers 
and fasteners. E. M. Davis, Branch Man- 
ager. Home office, New Britain, Conn. 
Complete stocks in Dallas. Rose Specialty 
Co., 513 Construction Building. Novel- 
ties. Southern Waste Materials Co., 2823 
Taylor Street. Junk dealers. J. S$. Thomp- 
son Company, 1316 Liberty Bank Build- 
ing. Uniforms. Yardley & Company, Ltd., 
2nd Unit, Santa Fe Building. Perfumery 
and fine toilet soaps. Home office, Union 
City, N. J. Branch moved here from New 
Orleans, La. 


Petroleum 

Alco Pipe Line Company, First Na- 
tional Bank Building. Pipe line company 
organized by Toddie Lee Wynne and asso- 
ciates. Corpus Rose Oil Purchasing Com- 
pany, First National Bank Building. Pipe 
line company organized by Wofford Cain, 
Toddie Lee Wynne and associates. Jactop 
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Natural Gas Products, Inc., Republic 
Bank Building. Oil company organized 
by William E. Allaun, J. W. Madden, Jr., 
and F. B. Jackson, Jr. Mid-Southern Pe- 
troleum Company, Inc., oil royalty com- 
pany organized by W. G. Ryan, G. C. 
Atkins and associates. Transo Oil Cor- 
poration, oil producing company organ- 
ized by Ben Beckham, Jr., Hugh Kelton 
and John N. Jackson. Vaughan Gas 
Process, Inc., Gulf States Building, new 
corporation formed to license patent 
rights on a method of recovery of con- 
densate from gas-distillate wells. 


Miscellaneous 

Coleman Cartage Company, 2609 
South Ervay Street. Transfer service. W. 
H. Cothrum & Company, 1833 Republic 
Bank Building. Builders. Edwards-John- 
son Advertising Agency, 1501 Gulf 
States Building. Advertising. Evans’ Dec- 
orative Work Rooms, 508 North Akard 
Street. Decorators. T. C. Forrest, Jr., 817 
Praetorian Building. Consulting engineer. 
H. G. Gieb & Company, 1109 Mercantile 
Building. Consulting engineers. Moved to 
Dallas from Waco. J. W. Hall, Jr., 805 
Trunk Avenue. General contractor. Hur- 
ley & Rosse, 1207 Republic Bank Build- 
ing. Accountants. William G. Morrison, 
2102 Bryan Street. Consulting engineer. 
Rural Life Insurance Co., 1108 South 
Ervay Street. Life insurance. J. R. Mc- 
Crary, President; J. B. Polk, General 
Manager. Southern Enterprises, Inc., 5722 
McComas Ave. Real estate. Frank Steele, 
§128 Lemmon Ave. General contractor. 
United States Government, Railroad Re- 
tirement Board, 561 Federal Building. 





The 38th Annual 


Business Tour 

(Continued from Page 22) 
ago only one year has been skipped—1918 
That year, because of troop movements, 
no rail equipment could be secured. 

For many years the train stopped at 
every railway station on the route, some- 
times making as many as 15 towns a day 
In recent years the tour has been ‘‘stream- 
lined.” Few stops are made—five or si> 
daily. The stops are from 45 minutes t 
an hour long and an opportunity is giver 
the trippers to visit the local merchant 
in their places of business. 

“The burden of the message we leav: 
is an expression of appreciation for pas 
business,” Mr. Williams said. ‘““We tell th 
merchants that without their suppor 


there could have been no Dallas market— 
without their continued patronage th 
market will die. We let them know w 
realize this and that we will exert ever 
effort to furnish the merchandise and th 
service that will warrant their continuin; 
to come to Dallas for their needs.” 
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Dallas—Medical and Hospital 
Center of the Southwest 
(Continued from Page 17) 
round-out their medical education, are re- 
quired to have interne service. This term 
of service is accepted throughout medical 
circles as a fifth year in medical training, 
provided, the training is obtained in an 
institution approved by the American 
Medical Association for “interne service.” 
Texas has twenty such approved institu- 
tions, where the hospital services are rec- 
ognized as being of teaching merit; of 
these, five are in Dallas: Baylor Univer- 
sity Hospital, Saint Paul Hospital, Medi- 
cal Arts Hospital of Dallas, Dallas Meth- 
»dist Hospital, and Parkland Hospital. 

In all of the Dallas Hospitals last year, 
it is estimated there were forty-five thou- 
sand admissions, with an average stay of 
each patient numbering about eight days. 
Of this number of patients about one- 
third came from out the city, many of 
them from distant localities. Statistics 
point out that three persons accompany 
each hospital patient and that their stay, 
too, is about eight days. Therefore, the 
tatement that hospitals, physicians and 
dentists bring over twelve million dollars 
innually into the trade channels of Dal- 
las, may be recognized as approaching the 
truth. ; 

Dallas is peculiarly blessed in having 
pure air, uncontaminated with soot and 
smoke, as is the case in many eastern cities 
which burn soft coal. The percentage of 
respiratory complications following oper- 
ations here is very low compared with the 
statistics given in many cities. People who 
know become interested in minimum per- 
centage of risk from post-operative com- 
plications, which inducement Dallas 
offers. 

Dallas has a so-called million-dollar 
‘invisible” clinic. This invisible clinic re- 
sides in the huge Medical Arts Building, 
which has recently been modernized and a 
year-round air-conditioning system in- 
stalled. Again, emphasis has been placed 
upon pure air. A petrous dish study, 
wherein germs that may be in the air fall 
upon culture media, shows that the 
growth of germ life is very low. The re- 
ults of numerous laboratory studies of 
he atmospheric content in different of- 
fices and sections of the building, show 
that germ life is negligible. 

In this so-called “invisible” clinic, med- 
cal men of finest talent find it conveni- 
snt to use each other without having to 
001 overhead costs. They are in position 
0 co-operate with each other for diag- 
1ostic purposes, which is to the interest 
f the patient. There are many duplica- 
ions in this building over and over, of 
very convenience and aid known to med- 
cal science, all of which facilities are 
laced at the service of the four hundred 
ind fifty physicians and dentists who 

(Continued on Page 26) 








TRAVELER'S CHECKS ARE MONEY 
IN EVERY LANGUAGE 


No matter where you travel, or how 
much difficulty you have in making 
yourself understood, everyone 
understands Traveler’s Checks. 


TAKE YOUR VALUABLES OFF 
YOUR MIND...... 


When you travel be sure that your im- 
portant papers and small valuables are 
in a Safe Deposit Box at this bank. The 
cost is only a cent or so a day—much 
less than that of your daily paper. 





TAKE CARE OF BILLS 


A Personal Loan enables you to con- 
solidate and pay your bills, and then 
allows you to pay off your loan in 
small, easy-to-manage monthly pay- 
ments. When it is good business for 
you to borrow, come to the First 
National first. 


USE ALL THE MANY SERVICES 
OF YOUR BANK ... 


Take full advantage of what your bank 
has to offer in its many modern and effi- 
cient departments. 


First NATIONAL BANK 


IN DALLAS MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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KEEP COOL 


with 
Conditioned Air! 


Take advantage of this 
modern opportunity to in- 
crease sales, step-up effi- 
ciency and lure profit. 






Your customers expect it.. 
your employees need it! 


Investigate its low cost 
NOW. Call Dallas Dealers 
or 2-9321—Station 359. 


: Dallas Power & Light 
Company 
























| RENEWED OFFICE 
| FURNITURE 
See Our Huge Display of Slightly 


Used Office Furniture and 
Typewriters 











| speak as a 
Steno: You 
should see 
GRAY'’S slightly 
used recondi- 
tioned Type- 
writers. 













You will be sur- 
prised at the 
savings. 











RECONDITIONED OFFICE 
SUPPLIES 


GRAY’'S 


OFFICE EQUIPMENT CO. 
308 No. Akard Phone 2-8541 














Office Furniture Store Opens 





















Among the comparatively new com- 
panies of its kind in Dallas is the Gray’s 
Office Furniture Store. This company has 
a record of increasing its business from 
about twice the size of the store since 
it opened here less than two years ago, 
according to Mr. Gray. Reconditioning 
of furniture and the sale of typewriters, 
protectographs and other office equip- 
ment such as displayed in the picture 
above occupies a space of 50x86 feet at 
308 North Akard Street. This firm deals 
exclusively in reconditioned furniture and 
office equipment. 





Robert J. Morriss 
Graduates 


Robert J. 
Morriss, son of 
John E. Mor- 
riss, authorized 
Chevrolet 
dealers, gradu- 
ated this 
month from 
the school of 
Modern Mer- 
chandising and 
Management 
conducted by the Chevrolet Motor Com- 
pany in Detroit. Mr. Morriss has worked 
each summer for the John E. Morriss 
Company and attended school through 
the winter months at Kemper Military 












Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 








CURRENT DIVIDENDS 4% 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET 













GEO. S. WATSON T. M. WATSON 


4-2241 


WATSON COMPANY 
BUILDERS 
Since 1889 


DALLAS, TEXAS 
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Academy, Boonville, Mo. He also spent 
one year at Southern Methodist Uni- 
versity. 

The Chevrolet School is for dealers’ 
sons and is conducted in the interests of 
building and keeping good Chevrolet 
dealers. Students are chosen on a merit 
basis from applicants between the ages 
of 21 and 30 years. Besides the class 
study included in the course are trips 
through the various manufacturing and 
assembling plants where they study first- 
hand materials and manufacturing meth- 
ods. Classroom instruction is given by 
executives of the General Motors Cor- 
poration. Mr. Morriss will be back at the 
John E. Morriss Company the latter part 
of this month. 





Dallas—Medical and Hospital 
Center of the Southwest 


(Continued from Page 25) 


maintain their professional home in the 
Medical Arts Building. 


Dallas people may well say, “Wh 
should we go elsewhere for medical car 
and advice?” when Dallas medical men 
are in demand throughout the land as lec- 
turers and authorities on the most diffi- 
cult and obscure medical subjects. 


There was published a few years ago, in 
this connection, a statement made by ; 
great medical man, who was attending ; 
national meeting in Dallas. He said, i 
part, “In my fifty years of medicine, cov 
ering intimate knowledge of condition 
here and abroad, I have never ken so as 
tounded as by what I find to be true i 
Dallas. Here, you have such progressiv: 
and efficient hospitals; a great medical anc 
dental teaching center unequaled any 
where; and as to medical skill and expe- 
rience, you are certainly most fortunat« 
in having men in practically every field 
who rank among the highest.” 


Dallas offers post-graduate opportuni- 
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ABOUT WESTIN 
AIR CONDITIONING 


PINES-NATKIN COMPANY 
209 Browder Street 
DALLAS DISTRIBUTORS 
Phone 7-6444 


Backed by the Name that means 
"Everything in Electricity” 
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Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mgr. Phone 2-9296 

















Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
Great National Life Building 
Phone 7-9349 Dallas 


Alex D. Hudson James S. Hudson 
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ties to her devotees of medicine. The edu- 
cation of physicians and dentists is not 
static. They must keep up progressive in- 
vestigations and add to their education by 
study throughout their lifetime. 

The Dallas Southern Clinical Society 
offers annually a clinic, not to be sur- 
passed anywhere in the medical talent ap- 
pearing on its program. 

The Dallas Academy of Ophthalmolo- 
gy and Otolaryngology presents outstand- 
ing medical programs throughout the 
year. 

The Mid-Winter Dental Clinic, so fre- 
quently held in Dallas is an eminently 
worthwhile educational feature. 

The County Societies, at their regular 
meetings, have their members present pa- 
pers on subjects of current interest to the 
profession, both of scientific and eco- 
nomic nature. 

At this time a group of citizens are de- 
veloping a permanent board for the pur- 
pose of raising funds to properly house 
and endow Baylor University’s College of 
Medicine. It is contemplated that not less 
than five million dollars shall be accumu- 
lated to give to this section of the state 
that sustained eminence in medicine, 
which a scientific institution should de- 
velop and maintain. Baylor’s medical 
school has rendered thirty-five years of 
honorable service in building a great med- 
ical center in Dallas; but, all great medi- 
cal centers must be endowed so that the 
school can continue to live even when its 
enthusiastic builders have passed on. 





Dual-Temp Refrigerator 
(Continued from Page 21) 


need for covered dishes or space wasting 
drawers. With 85 per cent relative hu- 
midity, flavor, texture and weight are re- 
tained in the foods. The evaporator which 
formerly took moisture from the foods 
to form into frost, has been eliminated. 
Hi-Humidity and the Ultra Violet-Rays 
of the Sterilizer Lamp, plus the absence 
of a frost collecting evaporator is respon- 
sible for this new method of food pres- 
ervation, W. L. Cohn said. 


Full wide shelves clear to the top of 
the refrigerator, 22 different shelf ar- 
rangements, and that there is no need to 
defrost, appeal to everyone who has seen 
the Dual-Temp. 


In the lower compartment, the aver- 
age temperature of 22 degrees below 
freezing makes it possible to store frozen 
foods almost indefinitely. In a recent test, 
over 50 pounds were stored in the frozen 
foods compartment. There are eight trays 
provided so that 172 ice cubes are always 
on hand for unexpected company and as 
an additional economical feature, certain 
foods may now be frozen at home in this 
compartment, W. L. Cohn concluded. 
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* Did you know that one fifth of the nation’s 
cotton is grown within 100 miles of Dallas? 
Dallas has become famous as a cotton cen- 
ter! Did you know that tremendous quanti- 
ties of cotton are used in building FIRE- 
STONE TIRES? ... and that FIRESTONE 
TIRES have become famous for their safety 
features? Ask SKINNIE & JIMMIE to tell you 
all about it! 


SKINNIE & JIMMIE 


ROSS AND HARWOOD STREETS 
PHONE 7-3177 














Chairs for Rent 


FOLDING CHAIRS 


Also Tables With Detachable 
Legs for Conferences and 
Public Meetings 


Cannon Ball Towel 
Supply Company 


2011 Orange Phone 2-9083 














INVESTMENTS INSURED 
UP TO $5,000 


Dallas Building & Loan 
Association 
1411 Main St. Phone 2-9377 


Member Federal Home Loan Bank System 
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BUSINESS 


Salutes Life 
| Underwriters 


|| Realizing, perhaps more fully than 
i | the average business man, the im- 
| portant place Dallas occupies in the 
insurance world ... as the fourth, 
and possibly the third, largest insur- 
ance center in the United States, 
SOUTHWEST BUSINESS is happy to 
salute a number of Dallas Life Un- 
derwriters who are among those 
leading the parade of these most 
useful citizens and to quote for sev- 
eral months the tributes paid these 
and their fellow workers by a num- 
ber of prominent men and institu- 
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tions. 


'| Appreciation of 
|| Agents 


N the final analysis the average 

man’s picture of life insurance 
and its functions is the one given to 
him primarily by the agent and his 
appreciation of the agent’s job will 
be in direct proportion to the char- 
acter of those with whom he comes 
in almost daily contact. If the agent 
is-one of those who represents his 
business and his company in the 
way so richly deserved on the basis 
of performance, his prospects and 
clients become imbued with a clear 
and sympathetic understanding of 
life insurance. 


If, however, the agent is medio- 
cre, the picture he gives those he 
solicits is cloudy, uncertain and not 
unmixed with certain misgivings. 
And in the minds of those within 
the sphere of activity of the defi- 
nitely unqualified is built up an at- 
titude toward the whole institution 
which, even when it is not down- 
right critical, seldom gets above the 
level of suspicion or complete in- 
difference. 

—Insurance Field 


SOUTHWEST BusinEss salutes the 


| 
| | life underwriters whose pictures ap- 


j 
i 
] 
i | 
' 


pear on this page. Obviously they 
fulfill the requirements of the IN- 
SURANCE FieExp in that they “rep- 
resent their business and their com- 
panies in the way so richly deserved 
on the basis of performance.” We 
feel sure that their prospects and 
clients are bound to become imbued 
with a clear and sympathetic un- 
derstanding of life insurance. 
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JERRY 
WERTHEIMER 
Indianapolis Life 
Insurance Co. — 
Dallas 
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J. MAX SPANGLER 
Kansas City Life 
Insurance Co, 
Dallas 
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Z State Mutual Life 
Assurance Co, 
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RICKS STRONG 
John Hancock Mutual 
Life Insurance Co. 
Dallas 
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RAYMOND 
CAMPBELL 
Connecticut Mutual 
Life Insurance Co. 
Dallas 
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F. D. SAVAGE —~ 
Midland Life_—>-——= 
Insurance Co. 


Dallas 
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CLOYDE SANDERS 
Fidelity Union Life 
Insurance Co, 
Dallas 


YOY 


wy 
yy 


fA 


NS 
SS 


\ 


CHARLES G. 

MILLS 
“ZEMinmesota Mutual 
Life Insurance Co, — 
Dallas 
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BEN THOMAS 
Jefferson Standard 
Life Insurarice Co. 

Dallas 
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JOHN’ A. MONROE, 
m., C48. 
Great National Life 


Instrance Co. 
Dallas 


EARLE J. SPARKS 


Anited Fideligy LES 


: He 


— Insurance Co 
Amarillo 


HARRY M. 
ROBERTS 
Reliance Life Insur-_~ 
ance Company of 
Pittsburgh 
Dallas 
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Business Men’s —— 
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HERB HOLCOMB — 

General American 

Life Insurance Co. 
Dallas 


E.,GORDON PERR 

Manager 

—- American Na 

— Life Insurance 
~ Dallas 
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CHARLES E, SEAY 
Southland Life-—~ 
Insurance Co. 

Dallas 
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“FRED L. H 
ZPacific Mutual Lito 
nsurance Co. __—=— 


Dallas 


AL. Az: ROWLAND 
Life’Insurance Co. 
of Vitginia 
Dallas 
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Salute to Life 
Insurance Agents! 


By Hon. Walter C. Woodward 


Chairman of the Board of 
Insurance Commissioners of Texas 


T SEEMS to me that there can. 

be no higher calling than that 
of the life insurance agent because 
his work has to do with the welfare 
and happiness of so many people. 


I have frequently said that every 
man—whether he be rich or poor— 
should have at least one life insur- 
ance policy. Beyond that, he should 
have all the life insurance protec- 
tion for his dependents that he can 
possibly afford. 


The sale of life insurance depends 
perhaps more than any other thing 
on the salesman, himself. If he is a 
good agent, he keeps the interest of 
his policyholders and his policyhold- 
ers’ dependents paramount to all 
other considerations. If he is a good 
life insurance agent, he does not al- 
ways take as final the prospect’s 
ideas as to how much life insurance 
he can afford or wishes to buy. He 
must go farther than that. He must 
work early and late, near and far, 
seeking those whose families should 
have protection, and, within his 
ability, he should see to it that they 
get it. 


I know of no other profession 
that offers so many rewards—both 
tangible and intangible. On the 
other hand, I know of no other pro- 
fession that requires more constant 
study, more work, or, in many 
ways, more ability. 

It may be the thought of many of 
our citizens that there are too many 
life insurance agents. Personally, I 
do not think that there are enough, 
—at least, enough of those who are 
determined to make the selling of 
life insurance their life’s work. 


More power to the life insurance 
agent because on his shoulders, as 
well as on the shoulders of those 
charged with the conduct of com- 
panies and those charged with the 
supervision of insurance affairs, rests 
the welfare of thousands and thou- 
sands of our people—especially the 
welfare of many who might other- 
wise be helpless in time of need. 





































Millions! 


PIG STANDS 


Incorporated 
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Metropolitan 


BUSINESS COLLEGE 
FOREMOST IN DALLAS FOR 50 YEARS 
An established, reliable school. Experienced 
teachers, thorough training, successful gradu- 
ates. Write, call or phone 7-8514 for informa- 














H. H. Ray 4-4700 





In & Outdoor Sales 
Bulletin Rental 
Window Service 


Neon Tube Lite Sign Co. 


Willie Flashour 

















GILL & BENNETT 


Architects and Engineers 
GRAYSON GILL, M. Am. Soc. C. E. 
MURRELL BENNETT 


Great National Life Building, Dallas 


















419.22 Wilson Building 






COZZENS - ROBERTSON 
SECRETARIAL SCHOOL 


A select, small school, with the finest equip- 
ment, devoted to training high-grade secre- 
taries in small, semi-private classes. 


Phone 7-995S 


DALLAS, TEXAS 











BLUE PRINTS 
ROTAPRINTS 


1912 N. St. Paul St. 





PHOTOCOPIES 


SUPERSTATS 


Manufacturers of 


BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


Phone 2-8067 Dallas 
















825-26 Wilson Building 








Made to fit by your 
doctor’s prescription 


Repairing 


You Save the Difference 


BRITAIN OPTICAL COMPANY 
DISPENSING OPTICIANS 


Phone 7-3943 














NEW ARRIVALS 










P. O. Box 5151 











MOVE LISTS 
LOCATING 


Dallas Business Reporter 
Phone 2-4586 
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Construction Greater 
Than Last Year 


The value of contracts for construction 
work and materials awarded in the Dallas 
metropolitan area during the opening 
quarter of this year moved 1'/4-millions 
of dollars beyond the level at the same 
point of last year. 


Residential work was more active than 
either non-residential or engineering, in 
this area, according to the monthly sum- 
mary prepared by F. F. Kueny, the Dallas 
manager of Dodge Reports, the news di- 
vision of F. W. Dodge Corporation. 

Building and engineering contracts 
awarded in this area during the January- 
through-March period had a total valua- 
tion of $6,127,000. This included a long 
upward step over $4,870,000, the total at 
the same point of 1938. 


The labor and materials for residential 
building reached $3,866,000 during the 
first quarter. Last year the March 31st 
total in this classification was $2,367,000. 


Non-residential contracts totaled $2,- 
077,000 during the three-months’ period. 
This fell behind the corresponding 1938 
figure, $2,444,000. 


Engineering construction, undertaken 
by the governmental agencies and the 
utilities, accounted for contracts worth 
$184,000 during the quarter. That is 
ahead of last year’s three-months’ total, 
$59,000. 


The Dodge Reports summary concludes 
with a comparison of private and public 
ownership in the contracts awarded in the 
first quarter. 


Private ownership backed contracts 
valued at $4,024,000 in the Dallas metro- 
politan area. The remainder, $2,103,000, 
was under public ownership. 





AMERICAN BEAUTY 


Catalogue Covers—Wire-O Binding 


Ask us or your printer to assist you in 
making your sales literature more effective. 


American Beauty Cover Co. 


2000-8 N. Field Street 


7-5179 Dallas 











Automobile Banking Since 1911 


Frankfurt Finance Corp. 
710 North Pearl 


Telephone 7-1126 


Vic Frankfurt 
President 


J. E. Earnest 
Vice-President 


John Nance 


Treasurer 








Southwestern Blue Print Co. 
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OTOSTAT PRINTS) 


405 S. Akard St. PHONE 2-8084 Construction Bidg. 













PATENT THAT IDEA 


. Jno. M. Spellman 


PATENT 
LAWYER 


"30 YEARS RELIABILITY 
Gulf States Bldg. _2-4781 














1606 Commerce Street 


Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


Dallas, Texas 
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English Antiques 
Wilson Bros. Period Furniture 


Fine Porcelain 


Objects d’Art 


WILSON BROTHERS 


1645 Pacific 


322 King’s Road 


Phone 7-4982 
London S. 


W. 3 England 














INSURE 
HER FUTURE 
While You Can 
Ask Us About Our 
General-Protective 


Plans 


WRIGHT INS. AGENCY 
GENERAL INSURANCE 


1410 Dallas National Bank 


2-7393 
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Adleta Show Case & Fixture Mfg. Co. 
Allen Building 

Alexander Motor Co. ...... 
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dallas Business Reporter... . 
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Dallas Has 
Excellent 
Hospitals 


The illustration on the left, show- 
ing six of the larger hospitals in 
Dalias, is a fine-screen copper half- 
tone made by Harper Standard En- 
graving Co. There are many other 
hospitals and clinics in Dallas and 
two skyscrapers containing offices of 
doctors and dentists. 


The hospitals in the illustration 
are, left to right and top to bottom: 
Parkiand Hospital (Municipal), St. 
Paul’s Hospital (Catholic), Scottish 
Rite Crippled Children’s Hospital, 
Methodist Hospital, Bradford Memo- 
rial Hospital for Babies, Baylor Uni- 
versity Hospital (Baptist). 


We make all kinds of illustrations 








Some Dallas Hospitals 


HARPER STANDARD ENGRAVING CO. 


JACK HARPER, Manager 


Phone 7-5385 @ 1611-15 Royal Street 


in one or more colors. 


DALLAS, TEXAS 














Take a Look... 


Thats All Dodge Asks 


$2 Dallas, $i. 


ALEXANDER Wotoz 


pone "LARGEST DOOGE DEALER IN ENTIRE SOUTH’ 
TRU Fra) V2 TET 








